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Break out the Shell and Turn a New Page
for the Ceramics Industry

In recent years, people's demand for quality of life and the development of the cultural and
creative industry have made the crafts no longer just objects that come from the pursuit
and balance of "practicality” and "beauty". "Creativity" is another key element that has to
be included early in the product development phase to create something that really attracts
consumers' attention, thereby to expand future possibilities for ceramics design and the
ceramics industry.

After its founding in 2000, one of the important goals of the Yingge Ceramics Museum
was to closely bond with the local ceramics industry and its development. In 2006, the
museum launched the Creative Living: A Selected Exhibition of New Ceramic Works to
introduce excellent and practical ceramic design products to the public. By 2015, it became
the Ceramics New Product Award, but its mission to promote new ceramic products
remained the same.

The award aims to select unique works that stand out in "functionality”, "innovation"
and "market potential". It is expected that the contestants can challenge themselves and
break out of their own shells to create their works. This year, the Yingge Ceramics Museum
invited experts from the ceramics and product design fields to form a panel of jurors, hoping
that "innovative design" and "ceramic aesthetics" will be taken into consideration in the
discussion of the selection process, living up to its name — the Ceramics New Product Award.

To encourage the contestants to bring more ceramic products with great potential to
the table, the museum also spares no efforts in putting together a "competition”, an
"exhibition", as well as possible "marketing channels" for ceramics manufacturers, ceramic
artists, students specializing in ceramics, or anyone who's interested in ceramic art to show
what they' ve got. This is a platform to increase the visibility of these unique ceramic works,
promote the interaction of old and new ideas, inject energy into the local and the national
ceramic industry at large, and promote industrial transformation to create an innovative
future for the ceramics industry.

Director of New Taipei City Yingge Ceramics Museum \WU Hsiu-Tzu
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Process of Exhibit Selection

Date: July 10, 2019

Venue: The conference room on B1 and the 1st prep room, New Taipei
City Yingge

Ceramics Museum

Judging: On-the-spot examination

Number of applications: 146

Number of entries: 127

Juries: Wu Hsiu-Tzu, CHENG Chug-Liang, WU Ming-Yi, GHANG Ke-Ming
Judging results: 23 works selected for exhibition

Starting from 2006, the New Taipei City Yingge Ceramics Museum has been inviting the
ceramics industry and designers to exhibit their latest products in its Creative Living: A
Selected Exhibition of New Ceramic Works. The number of application kept growing after an
upper limit was cancelled since 2014. This year, only online application was accepted to cut
the use of paper, making it even easier for those who are interested to join the competition.

After online application ended on May 31, submission of entries was opened from June 25
to 28. The jury meeting was then convened on July 10. A total of 146 applications from
97 individual artists/companies were received. Divided by categories, 109 were household
ceramics, 33 ornamental, two sanitary and two architectural. It was a pity that no industrial
ceramics was seen this year.

The jury panel consisted of five members. One of them could not make it to the meeting
that day, so it was the other four responsible for the judging that day. It started with the
organizing committee from the museum going through the flow of the selection procedure
at the conference room, and then went on for on-the-spot examination at the 1st prep
room. The jurors gave a "yes" mark on the entries they preferred without considering the
categories first. After a few rounds of discussion and adjustment, a total of 23 works were
selected, including 17 household ceramics, five ornamental, one architectural and no sanitary
ceramic works were selected this year.

After the selected works were decided, the jurors continued to vote for some "special
awards", including the "New Work Award" out of each category, and the "Innovation
Award" and the "Market Potential Award" out of the 23 works. Four special awards
were to be presented. They were the "New Work Awards" in household, ornamental and
architectural, as well as one "Market Potential Award".

In the judging process, the jurors not only reviewed the concepts behind the works, but also
evaluated each and every work with their own eyes and tested the functionality with their own
hands. They then had further deliberation and voting. Should there is any advice for this year's
competition, the jurors would like to see more "New Work Award" winning products go out
of the shell of tradition to incorporate more innovative design ideas. It is hoped that everyone
in the industry could work together to make new ceramic works better, thereby enhancing the
competitive edge of Taiwan's ceramics and creating a better future for the ceramics industry.

Notes: One of all entries was withdrawn from the competition.
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Old material, New Look

WU Hsiu-Tzu / Director of New Taipei City Yingge Ceramics Museum

Ceramics has been with us since the Neolithic era, and as people get to know ceramics
better, the making skills are also progressing with time. The application of ceramics is
not limited to daily dishes and traditional tea sets. Nowadays, according to the needs of
people, there are many products that not only are interesting, but also so adorable that
win people's hearts. It is our hope that ceramics as a material that has a long history can
be presented in a more modern and innovative way. That is why the Ceramics New Product
Award is held, aiming to encourage various players in the ceramic industry to discover new
possibilities of ceramics through competition.

Many competing works this year are conservative and not show something new on product
design, nor trying to be different and innovative. Ceramics could be artistic and practical
at the same time. Some works are very much about art, and not enough on functionality,
while some go the other way around. How fantastic and amazing it will be if anyone could
put the two elements together.

In addition to bring the new ceramic design products to the table, the Ceramics New
Product Award is also collaborating with the "Yingge ware (certification for exceptional
ceramics made locally in Yingge)" to take the ceramics supply chain to the next level.
With collective efforts of the government and the private sector, we expect to see more
prosperous development of Taiwan's ceramics. It is a perfect opportunity for Taiwan to
show its special take on living aesthetics to the world.

09



KPR TIER

Thee

BINEEBE ™S - WRERERNESR A REERRTEIRZTENER  EmIEE
BN ARHEERYHR - £ARE - EARENEARME LIS © 2h
BERERMNERE a8 CHRIRETE - FENIREMATE - SNRETUKID
BEFRB VAR DIBR5EE - MANBRIZI » FERBERENEREREEAM -

BUR

BEMRRMAN - ERBETISEE - THEMENEN  BEREFIZEMAIRER
TRE > RMRARTERE > BRBEZDEANSZEE  RERAHUNRNITE > 5NEF
ABRBERNRBEN  EERINLTFERF  ERERMTREDNEAEGE  BNL
WHREELER  SEEENREEANR  ERZT NEMNNEE » BatE—S5
A AL HE -

%

AT BEERN - MERNME  BRAFTEIEMN  mHEEAE—BEEERE » K&
TWRER Thiglt, INEERES TENMN, TREAHXEENRIEESR - ER
HERANGE  FIERENER KA EMKLEEETHE  TAGEHNA - EER
B ETSEERREN - EMNHS CEWERNIST#E -

EMMNIIEE > REREES TIREHEE > LERNHS ZER - ERMAR - HEA
ERT TERBMENRBLEFERK, - ERNTHE 0 HEMRARERMAE - EEIX
BRECEN - "TENERFTEBOEN MR BERANEBERNTS ) BEE
B REMAOERE - WRRMEREBIERNERME - RABRALERRE  El—5F
RIFT - FEER  AIBXBEREMERNINEER  BLUERERWIERMNEENLRE
BT B ERER/RAKN > OEEE > KERR - BEFRFTERR—ENED > K
RSB HNEETSR -

10 B0 #amEE S50 ko

Functoin+Innovation=Market Functionality

WU Ming-Yi/ Ceramic Artist

Functionality

As long as your product is functional enough, there's no need to worry where the market
is. Functionality is everything for a product and one of the most important things in the
product design process. It has to be very purposeful, taking the users' needs, use condition,
environment and the problems to solve into consideration so that functionality can
thoughtfully mixed into a product. A balance should also be reached in terms of the numbers
of features and practicality as a whole. The shape of the product should be sophisticated on
the premise of showing its functionality and not going overboard on the form of the product.
It will be a perfect blend that is functional and satisfies the real needs of users.

Innovation

It is important to achieve functional innovation. Handicraft artists could understand the
characteristics of materials by doing traditional ceramics, and combine them with their
innovative ideas and real production work. However, a lot of products are done with molds
that become indispensable in modern craft design. Traditional ceramics-making might not be
the only choice anymore, but a product with some crafty touch shows more momentum and
value, and sets to inspire more ideas and innovation if coupled with local flavors and cultural
significance. This kind of diverse product not only is easier to sell, but works well in spreading
cultural influences.

Market
Those who secure a market make and profits. When it comes to development of a new
product, market should be the top priority in addition to innovation and functionality. Besides
“knowing where the market is” , one more thing to take into account of developing a
commercial product is its “profitability” . Establish a reasonable selling price based on
your product manufacturing cost, and adopt the right marketing strategies to prevent
unprofitability that might eventually lead to disappearance of your product caused by too
much costs or overpricing.

The old saying "If a craftsman wants to do good work, he must first sharpen his tools" says it
all about the value of a product's functionality. Innovation in product design should be about
enhancing one's aesthetics and taste, so as to bring art into our life, while the niche market
is what product developers are looking for, and hope to achieve the goal of sustainability. "A
good product has to be functional and innovative, and naturally there' Il be a big market in the
front it." People might think it's easier said than done, but it's not that hard if you put your
heart into it. With consistent input of cost and time, as well as the right experimentation and
research, a functional product can be very innovative. It is suggested to incorporate handicraft-
level sophistication and innovative aesthetics to enhance the product's value, while proving it
practicality with experiments and promoting the product with this outcome. A good product
in this way will be known by more people and continue to develop with this word-of-mouth
marketing strategy. It takes collective efforts to make ceramics new products better and to take
it one step further - to create a better world of ceramics.
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Application Skill XX Emotion X Positive Effect

CHANG Ke-Ming / Ceramic Artist

I have never been invited to be a competition juror until the Ceramics New Product Award
2019. I thought it would be an easy job, but turned out it was not. To judge a great variety
of works that are different in ideas, concepts and styles in particular, and to decide whether
it's in or out in a short time, | can only say: it's a very difficult job!

Ceramics is a very multi-faceted material, yet it has its own limitations. In terms of
functionality, it might be too hard and very fragile; its moldability is good when it comes
to ceramics-making, but the flip side is that it's easy to deform; from the angle of surface
treatment, various possibilities in chemistry might cause the artist to fall from a cliff and
can't climb up again.

|'am a ceramic artist creating with mixed-media. That is why | pay lots of attention to the
uniqueness and irreplaceability of materials. My background for sure dictates how | judge
and how | think subjectively. | will look at a work and think: Is it necessary to use ceramics
here? Are you using ceramics in a good way or in a bad way? Does the artist show the
beauty of ceramics? Besides, visual impact, touch, or feelings that are deep inside and
have multiple layers to explore are actually something | look forward to seeing the most.
Itis a pity that | don't get that throbbing moment looking at the entries this time. It might
sound a bit abstract. Let me say it this way: if a work is like a dish, it takes the impeccable
presentation (surface treatment), the taste (concept / style), the texture (touch), and rich
nutrition (functionality) to turn the foodies on, not to mention the precondition should be
they are not fed up with it yet (innovation / creativity).

However, no matter how talented the artist is, no one will see him/her if there is not
a stage for him/her to shine. In addition to the honor of becoming a winner, reward is
another important incentive. With bigger cash prizes come more works that better reflect
the contest's theme. Let's work together to make it happen!
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About the Exhibition

KUNG Pi-Chi / Collection and Exhibition Department

In the summer of 2019, the Yingge Ceramics Museum once again held the Ceramics
New Product Award, exclusively for the ceramic industry. “Ceramics” is a mix of artistry
and practicality that is also fascinating for how it becomes a part of our daily life and our
lifestyle. The award is aimed to explore more possibilities for future ceramic product design
through competition and expand the use of ceramics for more people.

The new edition of the Ceramics New Product Award is different in a few ways. One of them
is to stop applying on paper which has been used for years and go for online application. The
use and promotion of new media outlets have become the most efficient and convenient
way, and it changes how people look at and take part in exhibitions. Promotion and
campaign of an exhibition in paper is not needed urgently like before. That is why we rethink
the way the exhibition should be executed and presented. Seeing how the application of
similar exhibitions of other institutions is done, we launched online registration to simplify the
registration process, making it easier for contestants to join in, and improving the efficiency
of organizing the registration materials. By reducing the number of printed materials, we hold
the competition in a more environmentally friendly manner.

The Ceramics New Product Award also started to give out the prize money this year,
attracting 146 (group) entries, 37 of which are student entries, and for the first time the
award has also seen the entries from the foreign students who study at the design-related
department in Taiwan. The prize money is of course one of the incentives, but we also like
to take this opportunity to thank school teachers for helping promote the competition, so
that encouraging more Taiwan designers with great potential to work on ceramic design.

A total of 23 selected and winning works are presented during this year's award, which is
not a big number compared with those of the previous years. The reasons might be most
of the works are still too traditional in design, or they are much more about the creative
ideas than the actual functions, thereby not meeting the purpose the Ceramics New
Product Award. Given the award's criteria, including “functionality” , “innovation” ,
and “market potential” , the jurors reviewed the works’ innovative design and function
and had plenty of discussion, hoping to select the best works that break away from the
traditional design concept and able to incorporate the characteristics of ceramics to the
product function and design in a well-balanced way.

A lot of thanks should go to the judges who have put lots of efforts into repeated discussions
during the selection process, as well as this year's contestants who have worked with the
museum to make everything work for the Ceramics New Product Award, including their
feedback and suggestions regarding our first try on online application, so that we could make
adjustments next time. This kind of joint efforts should be continued not only for ushering in
more beautiful creative products, but also for a better future for our environment.
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New Work Award in the Household Category

2 A 5 4 L
Just Right Handmade Studio

&2E PENG Yun

White Powdering Coffee Pot

4x10x18 cm

[

M58 ) 5

Market Potential Award

BRIRE B BERMPEFREMNRR - BERMEAZENEN  mHLEFhES AR GHEHEZ
SHEARBHMACEE - AATERR ? BRI R IERLBERE]

HEEdh TEE, HTER ) ERELARMERIZBNEE - BHERENTF TBE BEX
ARG - 2@ TR L BREBENSIME  TRTEMRE - ER—R—EMMMK
ERBENREBEFE -

PREFSE T LBERNER  LEF  BR
ERRAE - BERBEENEE -

RERNBERT BB TER, BRERE

I am inspired by how the coffee pot is used in the daily life, and want to explore the bond
between the utensil and humans. Most coffee pots we can find in the stores are mass-produced
stainless steel or bronze ones. It seems like humans do not have a role to play in this process, not

if we use a pottery pot instead.

ith the real "touch" and the "use experience", we are trying to have a dialogue with the

tensil that comes from how we "grab" the unglazed handle and feel a sense of "roughness" on
h||e some "warg th will be left on our palms in the entire "use process" due to the thermal
"Ceramics" naturally facilitates this kind of delicate feelings. That is also

from other kinds of materials.

e gr the act of "touch" on my work, such as the handle which the user
, and then again and again, the "use experience" manifests the
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New Work Award in the Ornamental Category

7 Release | 2018/11/16
o TS
HSU Shan-Shan

%*‘5 5—'\/

17X 17 X6 cm

ABOFEEREOER  THMRE CETEER NS P RERLEINES - Lji%ﬁiﬁlﬁﬁﬂﬂbﬂ’]ﬂ/%
Ea el B - FERERENEL - RMERTEA TERTENERKER CHES

The mouth is highlighted with a cheongsam neckline style, and the embossed glaze line painted
with a window grille pattern and Chinese knots make this work more vivid. The shape and line of
the flowers are carved and colored. This thin porcelain bowl under the light shows the beautiful
reflection of the flower and the translucent color.

271 AR BAAREE SRS N 28
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Bao Xiang Ceramic Art Studio

2|E LIoU Wu

EREMN (BEhE)
Koi Fish Porcelain Plate (Wall Tile)

& K Each plate 48 X30X2 cm

24 BRI S N

B IKTFEIBKE - HEKRIRAL  BRZIRAORAGERB IR B RNER -
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The Koi fish swim across the surface of the water, producing some ripples. The engraved water
ripples give the viewers a multi-layered visual effect.

This product can be used as art wall tiles or guiding floor tiles.
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7 Release | 2019/5/30
g2 A 1
g E T

Anson

16 X16X15cm

The black-and-white porcelain clay is used in a semi-hollowing technique, showing the beauty
of spring with the translucent nature of porcelain as a material. Coupled with the LED light, the
light passes through the white porcelain to show the warmth of white light color, as opposed
to the opaqueness of the black porcelain, making the pattern stand out (three-dimensional)
and highlighting the beauty of tenderness of white porcelain. In addition, with its heat energy
saved, the lamp becomes a aroma diffuser with constant-temperature control. Through the
multiple sensory experiences of sight, smell and touch, people feel as if they are immersed in the
environment and create a sense of relaxation and comfort.

29 ME ML
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i Release | 2019/4/23

kAR
S$.Z.M.Q Studio

= EEE Jacky TSENG

Z5 Teapot 10X 10X 8 cm
(&K ) Cup (Max.) 5.8X5.8X3.5 cm
P (B/V) Cup (Min.) 5.5X5.5X3.5 cm

BEABORIEE - DIERNS IR - M S « FARRAEERT @ RN
e

ST AR WE - STETRT - SN LRRRTEN KBRS « YR AR
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The essence of the traditional tea-making method is embodied in a convenient way, creating a
simple and suitable tea-making method that meets the needs of modern people while keeping
the beauty of traditional tea-making culture.

The upper edge of the tea pot is designed with two layers so that it is not hot when taken, and
the glazed line in the pot is the height limit of the brewing water level. The shape is designed to
be portable and easy to share this tea life and style with your partner.




T Release | 2017/12/5

ZER A PR ]
Anta Pottery Art Co., Ltd

7X7X10cm
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There are many different uses for "containers”. The celadon container itself can be used as a
drinking cup and can be used as a sealed can with a lid. The use of silicone strips will enhance the
effect of sealing and make the product more practical, usually for storing daily used tea leaves,
coffee beans, or coffee powder. On the top is a hand-painted circular ceramic piece. Mix and
match of different materials makes the work more practical, bringing more beauty and taste to
our daily lives.
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- Release | 2019/5/12

SHEAHEHL
CHUANG Ya-Chi

12X15X2 cm
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When the dessert is served, the first thing a lot of people want to do is to pick up the phone
or the camera to take a photo, and then take photos with the food. Only so people will be
satisfied, and willing to eat the dessert. The psychiatrist said that hypothalamus will be adjusting,
temporarily raising the serotonin in the brain, and the limbic system will be appeased.

"Click! ~My sweet time~" My memories will be saved forever when | press the shutter button.
With this as a creative idea, this series has a total of four small dessert dishes. The lens range can
be placed in a circular tart. The dessert is instantly transformed into a lens, which is integrated
with the body. The camera wrist strap can be easily suspended for storage, making the image of
camera much more vivid.
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HSU Wen-Chun
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It is developed as humidity-balanced tiles. Different from traditional ceramic tiles, it effectively
solves the problem caused by the condensation of indoor walls due to the wind from the south.
The development concept is environmental protection. Products can be recycled and reused to be
healthy and environmentally friendly at the same time.

Ceramic hygroscopic ceramic tiles are made of high-temperature sintered ceramics. They are
durable and do not have a problem of fragility. They can be used in buildings to insulate heat and
save energy. These are practical tiles for moisture absorption and deodorization that can create an
energy-saving and comfortable living space.

The cultural and creative good - small feet, can be placed in shoes, or in shoe cabinets,
wardrobes, cabinets, drawers that can effectively achieve moisture absorption and deodorization.

Small mosaics can be used to place into bottles and cans instead of desiccants.

Another one here could be a tea pot, cup, tea tray good for moisture absorption to keep the
desktop dry.
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7 Release | 2019/4/17

F¥ 3
HSU Te-Chia

@5 Teapot 14X 10X9.5 cm 4% Tea Tray 19X 19X 3.5 cm
258 Pitcher 8.5X8.5X9.3cm  # Cup 7X7X4.3 cm

RN NN e SR
R B © MERMIASS KA -
BT TR EE SRR |

Many things to get ready to start a day in the old Chinese saying, including firewood, rice, oil,
salt, sauce, vinegar, and tea; although the tea is in the last place, it is the most nourishing out
of the seven. A set of tea set with clear and transparent glaze color that reminds viewers of a
blue sky, and as quiet as a lake. If the weather is right, we will thank God for giving us a harvest
season of good tea; so a pot of good tea enriches the mind, what more could we ask for?!
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- Release | 2019/5/4

B A e
CHEN Po-Han

14X5X5 cm
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In the Taiwanese food culture, we see a lot of objects in the shape of the spoon. The unique
window pattern of Taiwanese culture is incorporated here, not only to make its shape more
diverse, but also to enhance the grip due to more friction. The old patterns that are slowly
disappearing in modern time therefore find a way to enter our daily lives again in a new way.




7 Release | 2019/4/16

B %%
CHEN Pin-Tzu

BRI —RET  F

Pax!

Plant a seed and wait for it to grow. First blooming and then fruition. All over the place, you - the
smooth one. The breeze comes gently in mid-summer, and the subtle fragrance permeates the
air. Even if just looking at you, the sourness comes to the nose, and the sweetness follows in no
time. After maturing, you stay on the ground, in green, or in yellow, becoming a starry sky. The
long wait is for the interim moment of the harvest.

The moments we can't keep stay with us in the form of ceramics. My work could be used to
grow water plants, a cute little thing that heals our hearts and lives.
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5 Release | 2019/5/1

CHEN Kung-Chang

12X12X6cm

PRSI R AT RE| LS  FERBTENERAA - Slf LSGFEATER - EXERE
HTH - ABRRHEBRBNELR - HEASREEERNETE  ERTVANRR - FFEM
BEH ZERAY o

HHISNEFTERENRAR - ERMBERERWENSYIERE - EMRYEIZIPEALN
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From the New Stone Age to the industrial revolution, it's been thousands of years since ceramics’
first showed up in human history. While plenty of breakthroughs in techniques could be seen over
the years, it's becoming ultimately pure and simple in terms of aesthetics. Simplicity itself is a kind
of aesthetic style. In this sense, everything but its shape doesn‘t really matter in this process.

The spotted and weathered surface implies the years and time that have passed. When this kind
of texture is shown on a utensil's surface, it literally challenges our visual and aesthetic experience
and helps bring out emotions out of nostalgia and remembering of history.
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BEERRR / 1%
CHEN Yu-Hsin , MO Tzu-Yi

=X Max. 11.5X10X11.5 cm
i=/)\ Min. 8.5X8.5X6.5cm
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| believe that there is no food in the world that doesn’t taste good. However, there are some in
specific countries or regions that are disliked and even despised.

That's why we are having a picnic for these foods, or you can call it an international food
pageant. Each and every contestant (food) is doing their best to show their adorable side and
hopes to make those who hate them change their minds and fall in love with them. This is a cute
gathering unfolded on the picnic mat.
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Lupao Fine China Co., Ltd

243:H Albert LU

%5 Teapot 10X 10X 13 cm
P (B ) Cup (Max.) 8.5X8.5X5.5cm
(&N ) Cup (Min.) 5.7X5.7X3.7 cm
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I BRRAPRARBE - RPN=M - SRR — ARTERZ ALE » S HAFRES -

Different from traditional tea utensils, it is a two-in-one set design (tea pot on top and cup
on the bottom) that caters to how people drink tea in modern time. This is a small size tea
utensil that has a lot to offer. Its mellow and round shape is able to accommodate a lot of
"blessings”, coupled with the "prosperity" of the handle which is a very auspicious sign. The
pot is incorporated with traditional shape of tea pot, whereas the walnut-made handle is heat
resistant. Three cups in large, medium and small sizes respectively are perfect for traveling. Either
by yourself or with friends, with this set in hands, you can enjoy tea while visiting the beautiful
natural sites.
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ZENG Siang-Syuan
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Taking the arc of the moon cycle as the inspiration, the layered color changes in the silvery white

moonlight reflect the light that is bright like the pearl, the reflection of the moonlight on the
water at night.

Seeing the moon in life, one might find peace inside:
1. The moon emerges from the sea, a time we both share. [First sight]

2. The Chinese zither is played, and the wind coming through the pine tree echoes. Let's have a
toast to the moon. [Invite to drink tea]

3. The moon turns with the green mountain, the river blends with the blue sky. [Taste tea]

4. Parted by a thousand miles though, the full moon, we two can still long enjoy and behold!
[consummation]

. Autumn and bright moon hanging, the radiance out from the wet dew. [Taste tea]
. Dream a dream in the moon night, the sound of Chinese zither reminds me of old friends. [Aftertaste]

7.Seeing the dew to be frosted tonight, remember the full moon in my hometown.
[Homecoming]
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7 Release | 2019/5/12

= BUHE
HUANG Cheng-Hsiung

11X6X10cm

KRB IE B BIRAR CRURSD - SBAR T FEBRRE - & CHERIEAEERYNSE
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The smiley mouse becomes a decoration on the office table, spreading out the positive energy
to whoever sees it. The money signs on it symbolize wealth, and could be used to improve one's
Feng-shui and fate once pairing with the right colors of the traditional five elements in Chinese
culture. With only the ceramics, it is slightly monotonous, but incorporated with other materials,
it would be much more functional and used for various purposes - a perfect match for wherever
you do businesses or office desks.
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7 Release | 2019/5/ 11

B8
LIU Chi-Wen

. 10.2X10X10.7 cm
/N Min. 7.5X7X6.9 cm

A VN EIPS
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Commemorate the day of our 100,000th hugs,

Commemorate the day we were apart,

Commemorate the 100th day we are together,

Commemorate the 10th wedding anniversary,

Commemorate the 50th wedding anniversary,

So many precious days to remember in life, just like the cups we need to use every single day.
The heart-shaped cup is the closest to our hearts, commemorating every day we are together.




T Release | 2018/6/1

clf=gn
LIU Bau-Yuan

SR o

The butterflies are decorated with gold and white gold, while the apple-shaped cut surface is

hollowed out with a Chinese character in it — double Xi () (meaning double happiness), and
there is a candlestick inside for burning candles or essential oils.
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LIU Bau-Yuan

14X13X20cm
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Pets are the most intimate friends of the owner, so it is not hard to imagine how difficult and
heart-breaking it will be to say goodbye to them forever. It is hoped that pets will become angels
and enjoy eternal wealth via reincarnation. The pet ash urn in a stylish and simple shape, coupled
with the knit-woven ornaments make the owner feel like they never leave and continue to
interact with them.
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7 Release | 2018/9/30
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TSAI Hsiao-Chiung

5X7X15cm
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Combining the image of one of the iconic animals in Taiwan - sika deer (or spotted deer) and the
practical functions of beautifying the environment, we develop and produce hand-made style
works. The clay with the finished color close to the sika deer is chosen, and an anthropomorphic
bust of the Taiwan sika deer is made. What's innovative here is that the head could become
a flower utensil that various kinds of flowers could be arranged to form an antler-like shape,
bringing fun and different styles, showing the image of a romantic sika deer.
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7 Release | 2019/5/1
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Bao Xiang Ceramic Art Studio
2IE LIOU Wu

B/ Max. 11X5X5cm
/N Min. 7X3X4 cm

ESMMSMIRERS S £ BB RS2 BEBIRI - ERMEARMERGT > TEE
PEE EEABAER -

Put the animal's coat on the snail to make it look different and more interesting. The bottom is
glued with stainless steel screws, which can be fixed on the wall as a hook.
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75 Release | 2019/5/1
et T
Bao Xiang Ceramic Art Studio
2|E LIoU Wu

R o AERAVEMBINRFNAOBBES - ATERAMNRRE - A5

It looks like a golden cloud, symbolizing wealth and good fortune. Pour in warm water or wine
into the inner small cup and put on the lid to delay the cooling time. When it's ice water or wine
in it, you can also put ice inside.
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